Understanding What Makes News

When asking reporters or editors to cover your story, you should only "pitch" ideas that have a legitimate chance of being considered. If you continually suggest topics that really aren't news, the reporter is not going to perceive you as a credible source. Generally, journalists look for at least some of these elements in all stories:

New -- If it's new, it's news. Thus, if you are implementing a new idea, pitch it to the news media now. Don't wait until the fifth time you've tried it. By then it's lost its news value.

Unusual -- Something that is different may have news value. If it's the same old stuff, people aren't interested in hearing about it.

Names -- Whenever names are involved, there's a possibility of coverage, and the more the better. Awards, promotions, election to office can all produce short news reports.

Visual -- Obviously, this is essential for television. If you are involved in something especially visual, which also includes other news elements, it may be time to phone the television news department. If you want to pitch a topic to TV, you had better be able to produce a visual element.

Timely -- There are certain times, such as the start of the school year, when education stories have special appeal. Tie your announcements to these times. That will help get coverage.

Local Angles -- Reporters frequently want to know how a national story will impact the local community. If you provide this connection, even through your opinion, you can gain coverage.

Controversy -- This is one that we might like to stay away from, but may result in reporters finding you. Always be prepared. If you know a controversial topic is gaining public attention, have in mind what you would say about it.

